The Nexus Between Commruni cati on and Psychol ogy Vari abl es

I ntroduction

Many comruni cation variables are also vital to psychology. This
package of short essays di scusses a series of variables useful to both
di sciplines. Because the author, Dr. Ken Petress, is a comunication
scholar, the tenor of and cited sources for these witings are based on
comuni cation literature. Should readers be interested in how schol ars
in the psychology field discuss these sane variables, | suggest that you
contact M. John Harrington on canpus. John is a professiona
psychol ogi st and he teaches the basic psychol ogy course. He and |I have
shared many hours of conversation regarding the connecti ons between our
di sci plines.
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Nexus Between Commruni cati on and Psychol ogy Vari abl es

Vari abl e: Trust

Trust is both an enotional and social variable. Trust is multiply
defined in the Comrunication discipline as; (a) “Faith in the behavior
of anot her person that leads us to feel that whatever we risk will not
be lost;”O (b) “Feeling of confort that derives fromability to _predict
another’s behavior. A belief that the other can be relied on;" (c)
“Trust is a key intimacy di nension; one where people who are trust-ing
| et others know how vul nerable they are and willingly place themselves
in positions where they may be hurt;”"®and (d) “Trust is the condition
t hat exists when an individual or group takes a risk with others and the
outconme of that risk is wholly or partially in the control of _the other
Ri sks can be tangi ble, enptional, social, and/or affiliative. H

Tangi bl e trust involves | ending somreone noney, allow ng others to
borrow your car, or relinquishing to others objects of sone extrinsic
val ue; enotional trust includes sharing one's feelings w thout fear of
ridicule or scorn; social trust involves risking individual or group
rejection, criticizing others or being criticized, and testing rel ation-
ships; and affiliative trust involves keeping secrets [personal, group
or state secrets], showi ng allegiance, or being supportive of the group

Trust depends upon the predictability of others. Sone people take
inordinate risks due to a lack of bases to predict another’s behavi or
Al so, sone people are reticent to trust anyone unless they believe there
exists certainty that matters will conme out as they want. Neither of
these situations are truly trusting. The ultra-high risk takers nor the
certainty seekers are involved in other activities than trust. Trust
i nvol ves reasonable risk taking for desired ends.

Children are born neither trusting nor distrusting; they learn
trust or nmistrust by observation, role nodeling, and/or experience wth
t he phenonenon. W learn to trust by being trusted. Violations of
trust are rarely totally forgiven nor are they forgotten. Trust
betrayal s are anpbng the nost difficult barriers to relational repair
Violations of trust are ternmed betrayals. Betrayal seriously danmages
one’s self inage and typically deteriorates rel ationshi ps.

Sone individuals claimthenselves to be or are declared by others
to be “too trusting.” This usually neans that one fails to reasonably
predi ct/assess others’ trustworthiness. Overly trusting individuals
conmmonly are those who are trustworthy thensel ves and do not or can not
see life through the lens of an untrustworthy other

! see Bobby R Patton and Kim Giffin. (1974). |Interpersona
Conmuni cati on. New York: Harper & Row.

2 see Gerald L. Wlson, Alan M Hantz, and Mchael S. Hanna. (1995).
I nt erpersonal Growh Through Comruni cation, 4th ed. Mdison, W: Brown
& Benchmar k.
3 see Sara Trenholmand Arthur Jnsen. (2000). Interpersonal Commrunica-
tion, 4th ed. Wadsworth.

4 from Ken Petress. (1990). Roundtabl e discussion on the 1989 Ti an-an-
men uprising in Beijing, China; Southern States Comrunication
Conf erence, Tanpa, FL.



Trust is earned; it is not an entitlenent. Trust is earned by
being |l oyal to others, by adhering to one’'s prom ses and assurances, and
by showi ng one can be counted on. A trusrworthy relational partner
nmakes nmany ot her relationship variables easier to work with and allows a
greater confort zone to be established in that relationship. Sone of
the relational variables that are conplenentary with and often enhanced
by trust are: risk taking, disclosure, predictability, self confidence,
teamwor k, innovativeness, relational congruence, consistency, relationa
sati sfaction, relational longevity, and relationship stength.



The Nexus Between Commruni cati on and Psychol ogy Varai bl es

Vari abl e: Conflict

Conflict is multiply defined as; (a) An extreme form of conpeti -
tion in which a person a'tenpts to bring his or her rival to surrender
a situation ion which one person’s behaviors are_directed at preventing,
interfering with, or harm ng another individual;EI (b) Interpersona
conflict occurs whenever goals are blocked ... [or]_when the goals or
actions of two people (or groups) are inconpatible;EI (c) the anxiety,
stress, and/or frustration that acconpani es unnecessary conpetition; our
own or others’ inpatience; scarce resources; inconpatible goals, rules,
directions, or procedures; insufficient time to conplete tasks; nore
soci al , tﬁsk, or enotional demands than one can handle; or infornation
over | oad.

Conflict is thought by many to be unheal thy and undesirable. Such
is not the case. Conflict can be healthy and desirable if it is nanaged
wisely. Anxiety, frustration, and stress that is repressed, denied, or
stored up can be very harnful. Admitting to yourself and to others that
matters are not in concert with your needs, expec ations, or assuned
entitlenents is healthy as long as the | ocus of such statenents, timng
of such admi ssions, the tone of the statenments, and the notive for such
di sclosure is to negotiate or to inform not to coerce, to conplain, or
to make others feel guilty. Conflict is best dealt with when nmanaged
rather than ignored, denied, or manipul at ed.

Conflict is triggered, not spontaneous or natural. Frequent con-
flict triggers include: surprises due to |ack of focus; a |lack of prep-
aration; unskilled or inept forecasting; unintended consequences of our
own or others’ actions/statenents; inpatience; incongruent use of term -
nol ogy by conversants; and uncontrolled tenpers. Unexpressed or over
expressed conflict often spawn fights.

Conflict is resolved when each person understands the other’s
frustrations, anxieties, and stresses; acknow edges these; and works to
mnimze or mtigate them Conflict is exacerbated when one’'s conflict
i s denied, ignored, or conpounded by further or continued undesirable
actions or statenents.

5> see Joseph P. Folger and Marshall Scott Poole. (1984). Wrking Through

Conflict: A Comrunication Perspective. @enview, |IL: Scott, Foresnan.
6 see Sara Trenhol mand Arthur Jensen. (1996). Interpersonal Comunica-
ion, 3rd ed., p. 344 Wadsworth.
" see Ken Petress. (1988). O ass notes on interpersonal conmunication --
since revised. University of Miine at Presque Isle.



The Nexus Between Commruni cati on and Psychol ogy Vari abl es

Vari abl e: Intimacy

Intimacy, as that termis enployed in conmunication literature, is
defined as: (a) “Characterization of a close, famliar, and usually
af fectionate_relationship that results from sel f-di scl osure and nutua
acceptance;"EI (b) “A unique bond created by two people through sone
conbi nati on of highly interdependent actions, individualized rules, and
personal disclosures, viewed by both parties_as relatively affectionate,
intrinsically rewardi ng, and irreplaceable;"Eland (c) “A hei ghtened
degree of interpersonal bond whereby partners feel free to: share with
their partner secrets, fears, aspirations and dreans; adnit to persona
flaws; ask for favors; request and provide confort; provide and receive
unvar ni shed personal feedback without sugar-coating or reservation; apd,
for appropriate relationships, engage in consensual sexual activity.”L

Al too frequently, the sexual connection takes prom nence; nost
of our relationships [ie: parents, siblings, worknates, neighbors, other
relatives, etc.] do not include an active sexual conponent. The sexua
dimension is vital in those relationships where it is appropriate and
present; but it is not present in all or even nobst relationships we
engage in.

Intimacy occurs through tine; it is not spontaneously achieved.

Inti macy nmust be actively sought; it does not occur passively. It is
related to trust, risk taking, interaction frequency and salience, and
responsi veness. Intinmacy needs to be nourished; stagnation deteriorates
i ntimacy.

Intimacy i s hei ghtened and strengthened when it is reciprocal
one-si ded rel ationships are seldomintimate ones. The rewards of
intimacy are: a heightened self-worth, a greater bond with anot her
i ncreased rel ational satisfaction, a feetﬁng of oneness with anot her
what Kenneth Burke called identification Burke sees identification as
“bei ng as one with another even when the actual substance of the
relationship is divided between partners.”

Intinmacy fosters and facilitates identification. Intinmacy draws
partners close and hel ps create a social union that produces an i nage of
singularity within and outside the relationship. Intinmacy is both an

end and a neans to better relational stability, growth, and endurance.
It is a goal to strive for in any relationship

Intimacy is a negotiated state between relational partners. There
is no one path or process to intimcy. Each relationship and each

8 see Gerald L. Wlson, Alan M Hantz, and Mchael S. Hanna. (1995).
I nterpersonal Growh Through Comruni cation, 4th ed. Brown & Benchnark

® see Sarah Trenhol m and Arthur Jensen. (1996). |nterpersonal Comuni ca-
tion, 3rd ed. Wadsworth.

10 see Ken Petress. (1989). Class notes for interpersonal commrunication
--since revised; University of Miine at Presque Isle.

11 see Kenneth Burke. (1945). A Grammar of Mtives. Berkeley, CA
University of California Press for a thorough discussion of
internalization.



pairof reltional partners need to find what is confortable, allowable,
and workable in their relationships to achieve intinacy.
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Vari abl e: Stages of Rel ationship Devel opment/Deterioration

Mar k Knapp, a noted contributor to conmunication’s devel opnenta
t heory, has posited a nodel illustrating hom1typicaIE£eIationships
devel op and how many such rel ati onshi ps deteriorate. Knapp’ s nodel
consists of five stages for relational devel opnent and five stages for
rel ati onal deterioration.

Not all relationships develop fully; therefore, some rel ationships
fail to go through all possible devel oprmental stages. Many relation-
shi ps reach a certain stage and achieve confort and utility for al
partners and therefore advance no further. Qher relationships reach a
certain point in devel opment and are assessed by one or both partners as
t oo expensive to advance further or becone incongruous to partners, one
partner desiring advancenent and the other partner not eager to work for
rel ati onal furtherance.

Not all relational devel opnent or deterioration advances rigidly
to form frequently, stages are inconpletely passed through, are |eap
frogged, or vacillate back and forth. Knapp's stages are representative
of typical relational growh or decay keeping in mnd that nost of our
rel ati onships vary in the course of devel opment or deterior-ation

St ages of Rel ationship Devel opnent:

1. Initiating Stage: At this relationship stage, first inpressions
of physical, social, and task attractiveness are assessed and
noticed. Tentative interactions take place with non intrusive,
safe topics. Wiile much literature suggests that sinmlarity
enhances attraction, certain types of, degrees of, and nmanifesta-
tions of diversity can enhance initial attraction. Decisions
regarding further interaction with the other person are rendered
at this stage. Many woul d-be rel ati onships go no further than
this stage. It nust be noted that both potential relationa
partners need to decide to or need to pursue the relationship
further for devel opnent to continue.

Sone individuals are persistent when other potential relationa
partners decide not to pursue an ongoing relationship. Sone
success in this regard is noted; however, the odds are not good
when rejection occurs or when apathy toward pursuing a relation-
ship is confronted early on.

2. Experinmenting Stage: Once initial interaction(s) offer prospects
for an ongoing relationship, partners begin to experinent with
strategi es designed to enhance rel ati onal prospects. Experinenta-
tion begins with the sharing/collecting of fairly safe infornmation
(i e: nanes, ages, occupations, honetowns, hobbies, etc.]. In
addition to receiving raw data, relational partners seek and
interpret patterns, evaluate commonalities, and further eval uate
relational attraction.

12 see Mark L. Knapp. (1984). Interpersonal Communication and Human

Rel ati onshi ps. Boston: Allyn and Bacon.



In our daily lives, we have many acquai ntance rel ati onshi ps that
go no further than this stage. There are two acquai ntance types:
(a) the chance acquai ntance, persons who randomy appear in our
lives (ie: ticket tellers, hotel desk clerks, delivery persons,
etc.) and (b) repetitive acquai ntances (ie: store sal es persons,
newspaper carrier, restaurant waiting personnel, etc.).

Acquai ntances offer us sone stability/predictability in our lives.
These rel ationshi ps al so offer us opportunities to try out our
social skills, receive feedback about our relational strategies,
and construct a tentative social network.

Intensifying Stage: The intensifying stage is typically reserved
for closer relationships (ie: friends, close work coll eagues,

val ued nei ghbors, etc.). Reciprocal trust, disclosure, risk
taki ng, and the beginning levels of intinacy increase. Further
signs of relationship intensifying include the follow ng:

a. Forms of address beconme nore informal; relational terns of
endear ment energe.

b. Use of “we,” “our,” and “us” replace “I,” “nme,” and “my.”

c. Private synbols energe, understood neani ngs cone forth.
d. Expressions of conmitnment appear.

The intensifying stage is the testing ground for deep, |ong-
lasting, intinate relationships. Mst of our friendships and
rewardi ng context related relationships go no further than this
st age.

4, Integrating Stage: At this relationship stage, relationa
partners have personally identified thenselves as being
sufficiently congruent that they associate with each other
nore frequently, intensely, and satisfactorily than with
other individuals. Their congruence is noticed by others
and they are seen as a ‘unit’ [ie: a dating couple, business
partners/ associates, etc.). At the integrating stage,
sel fl essness, cooperation, sacrifice, non-contentious
negoti ating i ncreases. Further signs of integrating include
the foll ow ng:

a. Partner attitudes, values, interests, and practices are
cul tivated distinguishing the pair from others.

b. Partner’s friends, acquai ntances, and networks nerge.

c. Intinacy trophies are exchanged (ie: rings, pins, etc.} --
This applies to only sone rel ationship types.

d. Behavioral, expressive, and dress are accentuated.

e. Common property is designated.

Intinmate rel ationships are characterized by rel ationships reaching
this stage. Most relationships do not reach this stage, including

nost narriages. To achieve this stage, relational vigilance,
sacrifice, focus effort, dedication, and conmitment are required.



5. Bondi ng Stage: Bonding is the ritualistic, synbolic, public, and
institutionalized announcenent of a relationship. Such events as
a marriage, a business incorporation, the swearing in of politica
of fice holders, or the vestnment of a clergy menber are bonding
exanpl es.

Bondi ng goes beyond the relational participants; it is a public
announcenent of commitnent and intentions.

6. Renegoti ating Stage: Wile not actually a devel opnent stage per
se, there are frequent renegotiations within and between stages.
Sone rel ati onshi ps experience retrograde notion through stages,
where one or nore stage nay be entered, notion nade backward, and
the sane stage(s) revisited again. This is where relationship
repair occurs, places where changes are nade to nake the
rel ati onship grow or sustain itself.

St ages of Rel ationship Deterioration

Just as relationships devel op and grow in stages, so do relation-
shi ps decay and disintegrate. Like developing relationships, failing
ones typically, but not always, follow a series of stages in their
dem se. Also, |like developing relationships, some deteriorating bonds
experi ence retrograde novenent through declining stages.

Not all decaying relationships term nate outright; sonme relation-
ships alter their form intensity, and salience after experiencing a
downward spiral. Relationship repair is easiest and nost frequent in
the earlier stages of deterioration and nore difficult and infrequent
during latter deterioration stages.

At tines, people hold on to relational bonds not for the relation-
ship itself, but for ego-driven, security-related, and inmage-saving
reasons. These relationships are nost likely to suffer decline and
repeated attenpts to resurrect a nurturing relationship; these attenpts,
usual ly for ignoble notives, often fail

Anot her reason many rel ationships fail is due to incongruity, the
condition resulting when partners in relationships define the relation-
ship differently (ie: one partner sees a relationship as a routine
friendship while the other partner wants or identifies the current
relationship as a deep intinmacy). Significant incongruity is seldom
reconci |l ed, although sonetines, negotiated redefinition is possible.

1. Differentiating Stage: This first deterioration stage is often
slow to devel op and appears subtle. Unified pronouns such as
“we,” “us,” and “our” becone replaced by “ne,” “ny,” “I,” and
“you.” Single person activities and interests increase in
frequency and i nportance.

Signs of relational decay are dete table to partners only if they
are aware enough and take personal care to diagnose rel ationa
difficulty. |If the signs are attended to, relational repair is
potentially easy to achieve.

Qutsiders who are faniliar with the partners’ baseline behavior

nm ght have clues to sonme fraying of the relationship by carefully
listening to the pronoun changes and topic sel ections made by
partners.



2. Crcunscribing Stage: In this deterioration stage, relationa
tentativeness increases; topics that mght stinmulate conflict or
instigate fights are avoided. Interactions between partners
decrease in frequency; these interactions decline in positive
intensity; and they begin to be shorter interactions as well
Reci procity in such rel ationshi ps decreases; a nore individualized
agenda ener ges.

Rel ati onal partners are painfully aware of relational problens and
sone partners nay devel op el aborate and skillful masks to their
troubl es; however, outsiders who know t he partners soon can detect
troubling changes in partner behaviors.

3. Stagnating Stage: A stagnant relationship is one that has becone
stale or uninteresting, or boring; one that is characterized by a
| ack of personal or reciprocal commtnent; one that typically has
enbedded within its dial ogue periods of silence; and one that is
not i onl ess.

A stagnant relationship is in serious jeopardy of dying if genuine
reci procal nmeasures are not taken to resurrect the relationship

A stagnated relationship is frequently an excuse for blanming the
ot her partner hen stagnation typically is nutually caused.

St agnated rel ati onships are painful for partners to experience and
also difficult for famliar outsiders to witness. Although wel
nmeani ng outsiders often try to stinulate relational partners, this
often is fruitless. Any repair nmust conme fromrelational partners
t hemsel ves.

4, Avoi di ng Stage: Wen rel ationships deteriorate so far that no
repair is thought to be possible or is not desired, avoidance of
the partner typically occurs. Avoidance may include actua
separation, fleeing fromscenes where the partner may be present,
maj or changes in lifestyle (ie: residential noves, changes in job
wi t hdrawal from social circles).

The avoi ding stage is sonetines m stakenly enpl oyed as a | ess
formal terminating point in relationships. It is seen as |ess
confrontational -- even though avoiding can, and does, lead to
sonme awful confrontations and great blame and suspicion).

5. Term nating Stage: Like the bonding stage in relationship devel op-
nent, the ternminating stage is nore an event than a process. Like
bondi ng stage events, many termnating events are ritualistic (ie:
returning a key or aring), institutional (ie: divorce or a
partnership dissolution), and a mater of public record.

There are infrequent relationships that due to their unique
notives, partners, and/or surrounding circunstances do not follow the
devel opnental pattern discussed here. These stages are neant to serve
as a guide to common trends in relationship devel opnent and deteriora-
tion. If you experience a relationship that does not follow these
patterns, do not assune that you or the relationship is inadequate or
i ncompl ete. Successful relationship devel opnent and civil relationship
change or loss can result fromdifferent paths being foll owed.
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Vari abl es: Schenat a

Schemata are nmultiply defines as (a) “A cognitive framework into
whi ch specific parts of an event or process are fiﬁi an organi zed
structure of information on a particular concept;”t (b) “A schema is_a
cognitive structure that hel ps us process and organi ze information.”
(c) “It is a coherent set of expgctations that enable us to conprehend
and nake sense of novel events.”™and (c) “Schemata are repeatabl e,
routi ne, subconsci ous behavi or patterns we engage in so as not to have
to reinvent the wheel and to save tine and energy in routine natters.”

Schemata are beyond our awareness and therefore are difficult to
observe, nmeasure, and control. |In Comunication studies, three schemata
are typically enployed; these three schemata are: (a) person prototypes,
personal constructs, and scripts. There are nany ot her schemata studied
i n psychol ogy.

Person prototypes are the nental constructs we formof the idea
person in nmany situations. For exanple, people construct what they
concei ve [and sonetines search for] the ideal neighbor, the ideal girl/
boy friend, the ideal mate, the ideal boss, etc. Wile these idealistic
constructs are not typically operating at the conscious |evel, they do
subconsci ously i nfluence choices we nake [or do not neke] in determ ning
what rel ationshi ps we seek, nurture, or neglect. Idealistic constructs
are repairable; such repairs [revisions] are also conducted, for the
nost part, subconsciously.

Sonetinmes, we reject potential relationships because the other
person fails to live up to the schena standards we have unconsci ously
set and enforce upon ourselves. Sone schema theorists claimthat person
prototypi ¢ behavi or explains why certain people are approached in a
crown at parties or other social events.

Person prototypes inbue us with innate eval uati on strategies; and
t hese eval uation strategi es acconpany our |anguage which is replete with
superl atives.

A second schena that interest Communi cation schol ars, persona
constructs, are schema that focus on certain traits, characteristics, or
behavi ors exhibited by others. W all tend to notice certain features
in others that we subconsciously focus on nore than we focus on ot her
features. W are typically unaware, at the conscious |evel, that we pay
particular attention to these features as the process i s subconscious.

13 see Joseph A Devito (Ed.). (1986). The Communi cati on Handbook: A
Dictionary. Harper & Row.

14 see R Hastie. (1981). Schematic Principles in Human Menory. In
Social Cognition: The Ontario Symposium 1, ed. E.T. Hggins, CP
Herman, and M P. Zanna. Hillsdale, NY: Erlbaum

15 see F. I. M Craik. (1979). Human Menory. Annual Review of Psychol ogy
(39): 30-102.
16 see Ken Petress. (1978). Class notes -- since revised; Northern

Il1linois University.



Personal constructs are subjective, for the nbst part. One person
ny see the Hell’'s Angels as a positive conraderie driven group while
anot her person nmay see the Hell's Angels as a violent, negative role
nodel . Both interpretations are exanpl es of personal constructs. W
all have private priorities in people, behavior, affiliations, antece-
dent and consequential inmportance, and personal style.

Dr. Petress has anal yzed sone ofiwi s personal constructs with the
assi stance of collegial psychologists.X He tends to notice and focus
upon: others’ punctuality, linguistic precision as opposed to using
words like “things” and “stuff,” and on |inguistic Personalization
rather than over formality. These constructs influence, to sone degree,
who he is nmore likely to gravitate to socially.

Personal experiences, biases, stereotypes, experience and observa-
tion interpretations, and personal salience all influence our persona
constructs. Constructs change as our experiences, observa-tions, socia
conpari sons, and awarenesses of our constructs change. The nore intro-
spective we are, the greater our constructs tend to alter

The third schema that interests Conmunication scholars is called
scripts. Scripts are those subconsciously stored, routine, repetitive
scenarios that we enter into and conplete mndlessly. Initially, the
activity which will eventually develop into a script is dealt with on
t he conscious, aware |evel; however, repetition converts such activity
into a routine seldomthought about. Sonme exanples include: answering
t he tel ephone, dressing for school, tying one’s shoes, etc. Severa
students who have experinented with the issue by actively thinking about
what they are doing with such tasks and even trying to explain themto
soneone else while the activity is under way have discovered that
performance is | essened by elevating it to a consci ous act.

Scripts are essential in allowing us to do repetitive activity
wi t hout thinking about them It frees our nmind for other thoughts while
performng routine tasks. Scripts are repairable; that is, they can be
added to, truncated, or nmade nore sophisticated. Wen new activities
confront us, we typically inventory our script library to identify and
use our avail abl e past experience repertoire. |If the experience is only
tangentially simlar, we conmmonly add it to our present script for that
behavi or type. For exanple: when | was a little boy, | began ny eating
script with high chair process, etiquette, and rules. | then graduated
to a table with breakabl e dinner ware and sharp utensils; | then noved
on to eating at grandnother’s house where sone rules and restrictions
varied; then | advanced to eating in public places where nore rul es and
limtations existed. M script as fairly well conplete until | was
invited, at 17 years of age, to a formal State dinner at the Wite House
where new rul es, expectations, and norns prevailed. M/ eating script
needed sonme serious anending. After several nore State dinners while |
wor ked at the State Departnent ensued, fornmal dining experiences were
added to ny subconscious script, retrievable upon need.

Scripts aid us in coping with m nor nuance changes in experiences;
they reduce the stress of having to start events from square one each
time. Scripts help us reduce stressors related to others’ expectations
of us. Scripts can be problematic in that we seldominterrupt our
m ndl ess processing to sel f-nonitor ourselves until sonething either
goes terribly wong or others point out problens in our script.

7 thanks to Dr. Dale Morris, Professor Eneritus at the University of
Mai ne at Presque Isle (1993) and to Dr. Sandra Webster, forner
Assi stant Professor at UWMPI (1994).



Self monitoring is useful; however, it takes sonmeone with a relatively
solid self concept and someone aware enough and sufficiently focused
enough to conbi ne one’ s subconscious activity with others’ reactions to
our own behavi or.

Schemata ad us daily in reducing stress, in making routine
activity easier to acconplis, and in hel ping assure behaviora
consi stency. Each schema is repairable, so rigidity is not required.
I ntrospection and feedback are the main nethods of acertaining whether
schema repair is needed.
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Vari abl e: Sel f- Concept

Conmuni cati on Perspective

Sel f-concept is defined as the sumof (a) how we see ourselves as
the result of personal experiences and observations; (b) feedback and
reactions we receive fromothers; (c) self-, other-, and situation-
assigned roles we play; and (d) our attitudes, beliefs, and val ues.
These sel f-concept features work synbolically, each influenci g and
bei ng i nfluenced by each ot her

Sel f-concept is inportant in establishing, nmaintaining, and
i mproving nental health, social attraction, and rel ational harnony.
One's self-concept is alterable. New experiences, w der feedback | oops,
i nci sive observations, inproved and expanded role repertoires, and
altered attitudes, beliefs, and values can all contribute to a revised
sel f-concept. Not all self-concept changes are beneficial to the
i ndividual. Real or perceived poor performance, scorn from others
[deserved or not], volunteering for or being assigned to roles one
cannot cope with, being asked to conformto ideas or behaviors one is
unconfortabl e with and/ or inconpetent in, and having personal or socia
conflict with one’s attitudes, beliefs, or values can cause | owered
sel f-concept. Goups, too, can suffer froman individual’s | owered
sel f-concept. Useful risk-taking, an individual’'s notivation of others,
an individual's ability to be notivated by peers, trust, and a group’s
salience can all be negatively influenced by soneone’s | owered self-
concept .

Roles play a vital part in consructing our self concept. Sone
roles we construct for ourselves; other roles are assigned to us from
others [ie: parents, peers, job superiors, our religion]; and other
roles are given to us by circunmstance [ie: energencies, wartine, the
death of another]. Role success or failure affects our self-concept.
Self-fulfilling prophesies also play a part in how well or poorly we
performin particular roles. How and if others help us in our role
assignments also play a part and therefore influence our self-concept.

Conformty and peer pressure also influence how we negotiate roles
we play. Sone roles, to be effectively played, denmand non-conform ng
strategi es/tactics. People who are slaves to conformity, peer pressure,
or to rigid adherence to past ways will likely not do well in such
roles. Individuals who have not |earned values in sone conformty
typically find thensel ves outcasts, individuals not commonly assigned to
roles requiring conformty and ones that woul d enhance one’s inage.

Sel f concept is further influenced by four processes: (a) |abeling
dom nant behavi or patters, (b) social conparisons, (c) reflected
apprai sals, and (d) identity aspirations.L

We typically see major patterns in our daily behaviors. For
exanple: | notice that | comopnly take initiative in beginning action on
matters | see as inportant. Qhers have taken notice of this persona
proclivity and have chosen ne to serve on conmttees using that trait.
This validates nmy dom nant behavior pattern |labeling and ny self
identity, thus adding to ny self concept.

18 see K. Gergen. (1971). The Concept of Self. New York: Holt, Rinehart,
and W nston.



Ref | ect ed appraisaIEjoccurs as one observes, learns from mmcs,
and identifies with roles taken by significant others. A child sees her
not her keeping the fanm |y checkbook and hears her parents discussing the
fam ly's expenses. She then, in her play, assumes a role of financia
control and adds this role to her life script.

We comonly find oursel ves judgi ng our own performance based on he
conparison with others’ performance. Qur self-concept is influenced by
such conparisons. An exanple occurred in 1992 when | sought tenure at
UWI. | was ninimally apprehensive about how well ny performance woul d
stack up to nmy peers’ performance until | saw their perfornmance record
and di scovered | was doing as well as the best of my conpetition. This
soci al conparison hel ped | essen the anxiety | had been feeling and added
positively to nmy sel f-concept.

Identity aspirations in involve ways we wi sh to be seen as. For
exanple, | see ny self as a very organized individual and desire to have
others see me the sane way. | organize ny time, ny office, and ny class
preparations in ways that highlight this self perception partly so as to
i nfl uence others’ perceptions of ne.

These four factors influence our own and others’ perceptions of
who we are. Sidney Jourard hasﬂﬁwitten convi ncingly on sel f-concept and
its vitality to a healthy life.

19 see the works of George Herbert Mead. (1934). Mnd, Self, and

Soci ety.
Uni versity of Chicago Press, p. 173; and Charles H Cooley. (1912).
Human Nat ure and Social Order. New York: Scribners, pp. 150-152.

20 see Sidney Jourard. (1971). The Transparent Self. New York: D. Van
Nost r and.



The Nexus Between Commruni cati on and Psychol ogy Vari abl es
Vari abl e: Perception

Conmuni cati on Perspective

Perception is the interpretation of sensory data. Perception is
an active process in which certain stinuli activate the perception
process; selected data is organized in one or nore of a variety of ways;
and a decision is made whether to act on that data and/or to put it into
menory. The process is triggered when data pass the sensory threshold.
Most data encountered fails that threshold test and goes unnoti ced.
Exanmpl es include: the sound of a fan in a room the touch of a Iight
breeze, the snell of dandelions in the spring, the taste of celery, and
the sight of buttons on a shirt. While any of these out of place,

j uxt aposed i n unexpected ways, or presented acconpani ed with conpl enen-
tary highlighting cues may stinulate notice, without these, these
sensory data would |ikely go unnoticed.

There are three axes of data organi zation; these include: physica
characteristics, social pressures, and experiential variables. Physica
characteristic that influence how sensory data is organi zed i ncl ude:
data color, size, shape; famliarity; newness/agedness; nunber/frequency
of data; encounter frequency; pattern; utility; proximty; sequence; and
category. Anpbng the social pressures that may influence the organiza-
tion of sensory data are: peer pressure, scripted confornity, persona
and group biases, stereotypes, ideologies, personal and event priority
suggested by the data. There are also experiential variables that can
i nfl uence sensory data organi zation; these include: fears [real or not],
aspirations, recalled past experiences, transferred nmenories from
rel ated or tangential experiences, and data salience.

Sensory data is organized for the follow ng three nmajor reasons:
(a) retrieval fromnenory, (b) facilitating the formation of sequences
and priorities, and (c) menory repair, the ability to anmend, update,
correct previous data stored in nmenory and converted into scripts.

Sensory data is not totally reliable. [Illusions occur with al
senses. Data proximty, environnental factors [ie: |ighting, noise,
tenperature], and overly active anticipation can slant what is perceived
in ways that nay convince the observer that something not objectively
present is being confronted. Every sense can be subject to illusion

Perception is related to and affected by what is called cognitive
conplexity, that is, the nunber of options a perceiver has in his/her
repertoire. The wider the interpretation range is, the nore sophisti-
cated, the nore exacting, and the |less predictable are the interpreta-
tions nade when confronted with a new or fam|iar sensory experience.
For exanple, if | knowonly the colors red and bl ue instead of recogni-
zing lilac, nmauve, purple, and maroon, | am unable to describe, differ-
entiate, recall, or appreciate subtle and varied hues. Wdening one’'s
vocabul ary and experience repertoire hei ghten one’'s perception range.



The Nexus Between Commruni cati on and Psychol ogy Vari abl es
Variabl e: Attribution

Conmuni cati on Perspective

Attribution is multiply defined as: (a) “The process by which we
attenpt to understand the behaviors of others (as well as our own),
particularly the reasons or notivations for these behaviors. Mst of
our inferences about a person’s notivations -- a person’s reasons for
behavi ng in various ways -- coEﬁ from our observations of the person’s
behavi ors [ basel i ne behavior].

There are three princigﬁes we enpl oy in rendering causal judgnents
in interpersonal perception;® these are; consensus, consistency, and
di stinctiveness.

The consensus principle asks whether or not other people react or
behave in ways simlar to the one we are focusing upon. If not, we tend
to attribute the cause to sonme internal cause; if yes, we comonly
attribute the cause to the environnment or to social causes.

The consi stency priciple asks whether or not an individual acts in
ways that are internally consistent; that is, are their actions [or
wor ds] consistent over tinme, circunstance, and/or place? If yes, we
commonly attribute cause to sone internal notivation; if not, we tend to
attribute cause to sone external factor(s). External consistency
conpares how one person acts conpared to how esteened, trusted others
act .

The distinctiveness principle is related to cognitive conplexity.
We ask: does this person act in simlar ways in different situations or
does that individual adapt their behavior to different circunstances,
needs, or antecedents? Considerations of distinctiveness degrees and
appropriateness conme into play when attributing cause or notive.

There are some conmon patterns people enploy in attributing
cause/ motive in one’s own and others’ behavior. These conmon ploys are
not always reliable and, in fact, are frequently fallacial. Ploy one
suggests that if we act in ways that are noble, utilitarian, and wel
recei ved, they nust be due to our good character; while if we act in
i gnobl e ways of little or no utility, in ways not well received, these
must be due to others and/or environnental factors. These self-attribu-
tion strategies take credit for positive qualities and evade negative
attributes for the self. |If others act in ways that are noble, utili-
tarian, and well received, we comonly assune that others in that
i ndividual’s mdst and some environnental factors contributed to that
successful behavior, while if the individual acs in ways that are

21 see Harold H. Kelley. (1979). Personal Relationships: Their
Structures and Processes. Hillsdale, NJ: Erlbaum and E. E. Jones and
K. E. Davis. (1965). From Acts to Dispositions: The Attribution
Process in Person Perception, in Advances in Experinmental Psychol ogy,
vol. 2, L. Berkowitz, ed., New York: Acadenm c Press, pp. 219-266.

22 these principles and their paraphrased descriptions originate from
Joseph A Devito (Ed.). (1986). The Commruni cati on Handbook: A
Dictionary. Harper & Row, pp. 31-33.



i gnobl e, non utilitarian, and poorly received, it nmust be persona
character flaws that caused that behavior. These attributions of

ot hers’ behavi ors suggest that we are reluctant to give others ful
credit for their positive acts while being fully willing to blane them
solely for their negative attributes.

Not all attributions are so self seving; we need the attribution
process to aid us in understanding our world. We nust, however, recal
that attributions are guesses, inferences and, therefore, are subject to
error. Checking our infereces is always a w se course.



